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Interorganizational Collaboration

• “a cooperative, interorganizational relationship that is negotiated in 
an ongoing communicative process, and which relies on neither 
market nor hierarchical mechanisms of control.” (Hardy, Phillips, and 
Lawrence 2003)
• Learning
• Access to Resources
• Access to Markets
• Status
• Innovation
• Shared Costs
• Shared Risk



What is Collaboration Worth? 

• Price: Friends are worth $268K (Ingram and Roberts 2000)
• Alternative Demonstrations of Value: Ratings and Rankings

• Expert Valuations: Appraisers, Analysts, Critics, Sommeliers, Cicerones
• Consumer Valuations: Product Reviews, Product Ratings, Aggregators

• Interorganizational Collaboration and the Valuation Problem
• Valuation as Relational

• Peer Organizations
• Investors
• Consumers
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Taking Sex Seriously: Collaboration Strategies Among 
Craft Brewers



Illinois Craft Brewer Collaboration 
Network 2008-2015 






